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Let’s face it. Corporate events featuring CEOs tend to 
follow some pretty staid formats. You have your typical 
town hall or all-hands meeting. You may even consider 
a “TED-style” format. At the end of the day, though, 
wouldn’t it be nicer for your event to more closely 
resemble a rock concert

Roaring crowds. Intense energy.  
The creation of memorable moments. 


Of course that would be better! But how do you get 
there? Below, we’ve got a few tips to make you look like 
less of a “suit” and more like a rock star.


Build Hype

Work the Audience

Have An Opening Act

The Afterparty 

People need to know that an epic show is coming for 
their eyeballs. Most large arena and stadium tours build 
up hype for months ahead of the event date. To do this, 
you’ll need your internal comms team to “sell” this 
upcoming epic event to the workforce. Drive interest and 
some mystery around what the event will entail. 

Hello Cleveland! How are we doing tonight? 

That line may seem cliché, but there is a psychological 
science behind it. By engaging your audience at some 
point early and often in your performance, the audience 
feels like they are a part of the show, which increases 
interest and engagement. It also makes it easier for you to 
perform in front of that audience. It will feel like all of 
those eyes are rooting for your success. 

Whether it’s stand-up comedians, or globe-trotting 
musicians, everyone can use a good opening act that sets 
the stage for the headliner. These openers can be rising 
talent within your organization, external experts, or even 
an entertainment act to get the crowd going. The point is, 
you want the audience’s energy to be up by the time you 
take the stage. It makes the next step a lot easier. 

After an amazing show or sporting event, audiences 
don’t want the fun to stop. Music fans may want to 
purchase extra backstage passes to meet their idols, or 
sports fans continue the tailgating outside the stadium 
while traffic clears. The point is, your amazing event got 
people excited, and you should plan immediate post-
event activities to put that engagement and energy to 
good use for your organization’s goals. 
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There you have it: four ways to turn your next event 
into a memorable affair. Plus, when in doubt, YOU could 
always use more pyro. It works for Metallica at least. 


